


Tech overview

Mute when you’re not speaking
Grid view for video
Chat questions and comments
This is being recorded



Agenda

● Welcome, Introductions, 
Agenda Review, Goals

● About this Webinar Series
● What is Social Media? 
● Tips for Social Media
● Tools for Online Organizing
● Pitfalls
● Examples of Social Media 

Actions
● Evaluation and Close

● Learn some tips and tools for 
using social media online

● Learn what social media to 
use 

● Explore social media actions

Goals



About the 
virtual 

training 
webinar 

series

Holding Group Meetings Online

Action Network and Recruiting 
People

Planning and Holding Online 
Events

Messaging: Writing Strong 
Emails and Petitions

And more!



What is Social Media?



Participant Survey:



Participant Survey:
● When was the first time 

you used social media?



Participant Survey:
● How do you want to use 

social media in your 
campaigns?



Tips for Online 
Organizing

1. Know your 
campaign goal

2. Know your social 
media goal

3. Get people 
involved



Tip 1: Know your Campaign goal

● When you are clear on what you’re working towards, you can 
start to think about what tools you need to win.



Tip 2: Know your Social Media Goal

● Treat an online action the same way you’d treat any action: have a 
goal and a plan to meet it



Tip 3: Get people involved

● Ask people ahead of time to participate 

● Identify “influencers” on social media and recruit them to play a role

● Prepare your content ahead of time

● Plan outreach to your base to be sure they participate. 

● Make it easy to take action. 



What social media should I use?









Pitfalls to avoid

1. Don’t feed the trolls
2. Know your role
3. Get Outside



Pitfall 1: Don’t feed the trolls

Think about the tone you want to 
strike (positive and recruiting) and 
reply with a simple comment and 
leave it at that

Your audience is not the “troll” who 
made the inflammatory comment, 
but the people who will see your 
response. 



Pitfall 2: Know your Role

Make sure one person is responsible for each social media account. 

Your personal online personna is different than your group’s online 
persona -- make sure everyone who is posting online is using the right 
messaging and tone



Pitfall 3: Get outside

All digital organizing should complement your on-the-ground 
organizing

- Generally, 80%/20%



Online 
Actions

● Photo Campaigns
● Twitterstorm
● Hijacking a hashtag
● Tagging Decision-makers
● Ads



Online 
Actions 

Coordinated 
with On-the-

Ground 
Organizing

● Livetweeting
● Live Video
● Events



Evaluation



Next steps

● Digital training series Third 
Wednesday of the month 7-8pm 

● Video will be online on our website 
CommunityActionWorks.org/Digital

● Next Training: Recruiting people 
online and Action Network

● Stay in touch: 
Info@CommunityActionWorks.org 

mailto:info@communityactionworks.org

